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Text Heavy RANKING FOR HIERARCHY

According to Scrojo (http://www.scrojo.com/), a promotional poster should answer three questions:
Why? When? Where? 
All remaining information is subordinate. Unless restricted from doing so, consider adding information 
of your own to support or elaborate upon the primary question—why? 

This is where research is needed. Both textual and visual solutions need to be explored to build a visual 
statement, a unified whole—bigger than the sum of its parts. 

The existing fan is already sold. The goal of the poster (commercially) is to grab a potential fan who 
comes to the event based solely on the poster.

No job is finished without a few client changes; use the proofing process to your advantage. Go ahead 
and add supportive text or remove what 
you may consider extraneous. The client may like your words better than their own. 

Establish a hierarchy. Rank groupings into order of importance—what you wish to be read first, then 
second, and so on. Don’t let the given order of importance influence you overly. You may wish to em-
phasize a different order, based on logic or aesthetics of your own. Copy/paste each line of text into its 
own text box so it may be moved around and stylized independently. Ranking now saves time later.  

Create subsets within the rankings. (i.e. “Organized By,” can be significantly less emphasized than, “Uni-
versity Global Affairs Committee.”) Although ranked the same, the identifier is not as important as the 
proper noun, but must remain clustered to make logical sense. 

Subdivide text groupings with line breaks into smaller units and remove extraneous punctuation and 
conjunctions. Simplify text wherever possible. (you can add these items back in later, if necessary) 

Use only high-resolution photos (0 ppi). Bear in mind that pixel information can only scaled so far, 
but vector information (text) can be scaled without degradation of image.

What your client likes and expects plays a big part in what you choose to emphasize. Run with what-
ever creative license comes your way!

James Miller,
hierarchy lecture
Spring 2011

COMMON TYPOGRAPHIC DISEASES
Various forms of dysfunction appear among populations exposed to typography for long periods of time. 
Listed here are a number of frequently observed afflictions.

Typophilia 
An excessive attachment to and fascination with the shape of letters, often to the exclusion of other inter-

ests and object choices. Typophiliacs usually die penniless and alone.

Typophobia 
The irrational dislike of letterforms, often marked by a preference for icons, dingbats, and—in fatal 

cases—bullets and daggers. The fears of the typophobe can often be quieted (but not cured) by steady 
doses of Helvetica and Times Roman.

Typochondria 
A persistent anxiety that one has selected the wrong typeface. This condition is often paired with okd 

(optical kerning disorder), the need to constantly adjust and readjust the spaces between letters.
Typothermia The promiscuous refusal to make a lifelong commitment to a single typeface—or even to 
five or six, as some doctors recommend. The typothermiac is constantly tempted to test drive “hot” new 

fonts, often without a proper license.

Ellen Lupton, Thinking with Type, 2nd revised and expanded edition: A Critical Guide for Designers, Writ-
ers, Editors, & Students (Design Briefs) (New York, Princeton Press, 2004, 2010) 

“Print situates words in space more relentlessly than writing ever did. Writing moves words 
from the sound world to a world of visual space, but print locks words into position in this 
space. Control of position is everything in print. Printed texts look machine-made, as they are. 
In handwriting, control of space tends to be ornamental, ornate, as in calligraphy. Typograph-
ic control typically impresses most by its tidiness and invisibility: the lines perfectly regular, all 
justified on the right side, everything coming out even visually, and without the aid of guide-
lines or ruled borders that often occur in manuscripts. This is an insistent world of cold, non-
human, facts.”

Quote adapted from Walter Ong, Orality and Literacy: The Technologizing of the Word (London and 
New York: Methuen, 1982)
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Type Specimen

Georgia is a font that was created by    
Matthew Carter in 1993. It is a font with 
large X-Height. Georgia is a font that is 

easier created to easier visible on the 
computer screen. A fun fact about this font 

is that it was the official font of Summer 
Olympic in 1996 because it was held in 

Atlantic Georgia

Georgia
Regular

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVv 
WwXxYyZz 1234567890!@#$%^&*()

Bold
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUu 

VvWwXxYyZz 1234567890!@#$%^&*()

Italic
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVv

WwXxYyZz 1234567890!@#$%^&*()

Bold Italic 
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTt

UuVvWwXxYyZz 1234567890!@#$%^&*()
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Type Crime 
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4. pushes  me to go to the gym no 
matter how many times I protest 

3.listens to me talk 
about the same guy 
ten million times 

2. 
knocks some sense 
into me when I do 

stupid things 

 
traits my friends exemplify  
Someone who

1. is  always there 
when I need a 

shoulder to cry on

 19. would listen to my awful 
singing  

5. would go on food 
adventures with me 
no matter how far 

the  distance 

6. is willing to try my 
cooking even if they are 

doubtful about it

7. go on 4 a.m. food 
runs with me no matter 

how tired they are

8. would drive the distance just 
to deliver me medicine 9. would house me     

because I have no other 
place to stay

10. would force me 
to eat no matter how 

much I refuse

11. would  take me to the batting 
case just so I can let out my anger 22. I can dance with all night long 

12. would yell at 
me because I 

deserved it

13. makes sure I got 
home safe every night

14. I can call no matter what time of day it is

15. would deliver me 
food at work because 

I am hungry

16. would take time to 
tutor me no matter how 
long it takes for me to 

get it

32 .would go shopping with me to 
help me �nd that perfect dress

17. would go to a concert with me even if 
he or she doesn’t like the artist 

18. tells me stupid jokes to 
cheer me up when I am sad

20, 
would 
forgive 

me 
during 

my 
moody 
phase

21. takes me out to 
eat to cheer me up

23. would give me a ride home 
when I’m stranded

24. would cook for me 
when I haven’t eaten 

anything all day

25. would listen to 
me cry and tell me 

it  will be okay

 26. I trust with 
all my secrets

27. I can always call to 
do spontaneous things 

with

28. would deal with 
my childish ways

29. make sure I do 
the right things but 
would not judge me 

if I don’t

30. would help 
me look my best 

even when I’m at 
my worst 

31. would remind me 
why I’m special 

33. would go drinking with me 
no matter if its boba or beer

34. just wants me to be 
happy no matter what 

decision I make

35. would push me to be 
the best person that I can 

be

36. I can depend 
on no matter what 

the reason is

37. would  go 
along with my 

crazy ideas and 
trust me on it

38. would just go for a walk 
with me and talk about 

nonsense

39. say they don’t care what 
I do but deep down they 

worry

40. just makes my 
day knowing that I 
have them in my life 

40

Making Connection Long List
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